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AHHoTauuA. [laHHaA paboTa nocesALLeHa MCC/ie[0BaHWI0O BONPOCOB onpeaeneHus
LleHoobpa30BaHWUA AN1A NOyYeHUA MaKCUMasbHOM NpUBLIIM NPU NPOoAaKe TOBApOB, UMEIOLLIMX
MOCTOAHHYI0 3aKYMOYHYI0 LieHY ¥ NPOM3BOAMTENEN TOBAPOB UM Ha CKNafax XpaHeHNA TOBapoB,
KOTOpble HaNpPAMYIo BeZyT OTMYCK TOBApOB OPraH13aLMAM 1 NMPearnpUATUAM, OCYLLLeCTBIAIOLLMM
NX NPOJaKy HenocpeACTBEHHO NOTpebuTensaM. BapbmpoBaHMeM LieHbI Npoark yCTaHaBMBAETCA
3aBUCHMOCTb MHTEHCUBHOCTM MPOAAMK 3a eMHULLY BPEMEHW OT YPOBHA HaLLeHKM M0 OTHOLLIEHMIO
K 3aKyMOYHOM LieHe AJ1A KaxOoro BUAa NoKkynaeMblx ToBapoB. KOHKPETHO paccMOTpeH ciyyai
NIMHENHOW annpOKCMMaLIMK 3TOM 3aBUCUMOCTU, KOTOPbIM, KaK NpaBuIio, peanusyeTca npu
6onee anacTMYHOM NIM6O NpU MeHee 31aCTUYHOM CMPOCEe Ha TOBapbl HA MHTepBanax crpoca
MPU UX NpoJarKe Yepes UHTEPHET-MIOLLAAKU U B PO3HWUYHBIX MarasuHax. [1na 6osiee ClorHbIx
annpoKcUMaLLMiA KBaapaTUYHBIMU U KyBU4eCKMMU GYHKLMAMM GYHKLIMM cripoca Npeaniaraembiit
nogxon onpefesieHVA LieH, OCHOBaHHbIN Ha MOUCKe TOYeK 3KCTpeMyMa GYHKUMIA goxona
1 NpU6bLINK ANA KaXK 400 TOBapa, He TepAeT CBoen 06LLLHOCTU. 3a eAMHULLY BPEMEHW HAaX0AATCA:
BUA QYHKLMU MapHu; BUL GYHKLMM MaKCUMasibHOW NpUGbLIIN B 3aBUCMMOCTM OT NepeMeHHoM
BEJIMYMHBI — YPOBHSA HALEHKW B LieHe NMPOLarKu KOHKPeTHOro BMAa ToBapa; BUL GYHKL MK
MaKcuUManbHoro foxoAa (BblpyYKu) B 3aBUCUMOCTU OT LieHbl MPOAAMKM KOHKPETHOro BMAa
ToBapa. OnpenensoTcA TOUKM 3KCTPEMYMa MoJTyYeHHbIX QYHKLMIA. [loKka3aHbl TeOpeMbl 0 TOM,
4TO onpenesifAeMble TOUKM IKCTPeMyMa ABJAITCA TOYKaMM MaKCUMYyMa UcCiiedyeMbixX GYHKLUN,
Korga JOCTUraloTCA UIIM MaKcUMaribHble [oX0bl, UM MaKCUMarlbHas NpUobbIfb NMpuy Npoaare
TOBapOB UX NoTpebuTenaM. Bee obLume BeNMUMHBI AaHHbIX QYHKLMIA HAXOAATCA CyMMUPOBaHUEM
3TUX GYHKLLMIA MO BCEMY MHOMKECTBY BUL0B peasiM30BaHHbLIX TOBAPOB 3@ BECh NEPUOA NMPodar.
MonyyeHHaa uHdopMaLMA UCNONb3YeTCA OA NPaKTUYECKOW peanunsaumm cTpaTeruu
3¢ deKTUBHbIX MpoJark, obecrneynBaloLLLeil MaKCUMasibHble NPUBEITM KOMMaHUAM U GupMaM,
CrneLmnanusmnpyoLLMMCcA Ha Npofarkax NpsAMo NoTpeduTenaM NoKynaeMbix ToBapoB. [NpeasiorkeH
1 TeopeTMYecKM 060CHOBaH NPUKIAOHOM METOAMYECKUIA MOOAXOA K OpraHM3aLmMy npoaaxk
TOBapOoB, 06eCMeYMBaIOLLMI MaKCUMasIbHYI0 MPUOLIB OT NPoAar B 061aCTV 371aCTUYHOIO CrPOCa,
anmnpoKCMMUPYEMOT 0 JIMHENHOW QYHKLMEN, NMPY NMOCTOAHHOM 3aKyNOYHOM LieHe Ha TOBapbl.
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Abstract. This work is devoted to the study of pricing issues for obtaining maximum profit
when selling consumer goods at a constant purchase price. The said goods come in from either
manufacturers or warehouses where the retail companies buy the goods in order to sell them
directly to the consumers. The dependence of the selling rate per unit of time on the level of the
added price in relation to the purchase price of the item is established by the means of sales
price variation. The object of the research is the specific case of a linear approximation of said
dependence, which is usually actualized in the event of either more elastic or less elastic demand
for goods, when they are sold through Internet platforms. The proposed approach to determining
prices of all the goods which are being sold for maximizing the total profit from the sales of all
consumer goods or maximizing the total revenue throughout the whole period of sales time,
based on the search of extremum points of the profit and revenue functions for each item of goods
remains valid in the case of more complex approximations by quadratic and cubic functions of
demand function. The type of the function of maximum value added revenue and the type of the
function of maximum profit can be both found per unit of time depending on the variable level of
the added price included into the sales price of the item. The type of maximum revenue function
can be found per unit of time depending on the sales price of the item. The extremum points of the
found functions are being determined. The theorems have been proved, that the extremum points
which are being determined appear to be the maximum points of the researched functions for
each item of goods, when the maximum profit or the maximum revenues are reached by selling
goods to consumers. All common variables of said functions are found by summing up these
functions among the multitude of goods on the interval of the whole sales time. The received data
is used for the practical implementation of an effective sales strategy that ensures maximum
profits for companies specializing in direct sales to consumers of the purchased goods. An applied
methodicala¢ approach to the sales of goods which ensures maximum profit from the sales in
the field of elastic demand approximated by a linear function and under the condition of a constant
purchase price for goods is proposed and theoretically substantiated.
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BeBepneHue

O OJacThIO MCCIICI0BaHHN B IaHHON paboTe

SIBIISIETCSI TIOUCK 1 pa3paboTKa METOInYe-
CKHX MOIXOAOB K YCTaHOBJICHUIO ONTH-
MaJIbHBIX YCIOBHH IPOAaK TOBAPOB, OIJIATHI
TpyAa pabOTHUKOB U U3/ICPKEK TOPTOBJIN B KOM-

NaHusIX U upMax (MPeAnpHUITHAX POZHUYHOM
1 UHTEPHET-TOPTOBJIH), CIIEUATU3UPYIOINXCS
Ha MpoJiayke HEMOCPEICTBEHHO MOTPeOUTEIIM
MTOKYTIA€MBIX TOBApOB.

ITocTaHoBKa 3a1a4n aHAJIOTUYHA 3a7a9aM Te-
OpHUH ONTUMHU3ALUH X035 UCTBEHHBIX IPOLIECCOB
JeATENbHOCTH MPENNPUATHI, Hauallo KOTOPOi
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